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@dawnaleeheising

The World Premiere of award-winning Laemmle Theatresin Encino, California. Dawna lee "eISI n
filmmaker Dustin Ferguson's sci-fi feature film Lee Heising plays Barbie.

"Nemesis 6" took place on June 11,2026 at the
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Ella Vision est une entreprise de photographie
créée avec lintention de transformer des
moments réels en souvenirs durables. Fondée
par une photographe passionnée, l'entreprise
est née d'un parcours personnel ou l'image a
rapidement pris une place essentielle comme
moyen d‘expression, de mémoire et de
connexion aux autres. Ce projet s'est construit
Frogressivement, a travers l'apprentissage,
‘expérimentation et une volonté constante de
développer une approche plus humaine et
authentique de la photographie.

Dés le départ, Ella Vision a été pensée comme
un projet créatif ou la simplicité et la vérité des
émotions sont au centre du travail. L'objectif
n'est pas de ﬁ%ler des poses parfaites, mais de
raconter des histoires réelles a travers des
images lumineuses et naturelles. Chaque
séance devient une collaboration douce entre

la photographe et les clients, ou la confiance
permet de laisser place a des instants
spontanés et sincéres.

L'entreprise s'est développée autour d'une
vision claire : offrir une expérience accessible,
confortable et personnalisée. Que ce soit en
photographie familiale, maternité ou couple,
chaque projet est abordé avec une attention
[Jarticuliére a la lumiere, aux détails et a
‘énergie du moment. Les environnements
sont choisis pour leur authenticité, qu'ils
soient en extérieur, a domicile ou dans des
lieux adaptés a l'ambiance recherchée.

Aujourd’hui, Ella Vision continue d'évoluer
avec la méme intention de départ, capturer ce
qui est vrai, valoriser les liens humains et créer
des images qui traversent le temps avec sens
et émotion.
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When you photograph people in color you
photograph their clothes But When vyou
photograph people in Black And White you
photograph their souls! -Ted Grant

Whay the himan eye sees is an illusionof what
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is real The Black And White Image transforms
illusions into another reslity

Ruth Bernhard

Photos Credits: Studio B1
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(514) 722-3030
boulangeriepatisserie.
eclair@agmail.com
3355 rue jean talon est
Montréal, H2A IWG

Restaurant

GRILLADE e
FINTY LALIYA (g

Commandez maintenant l
[ -

450-/68-3977
1400 des Cascades, Saint-Hyacinthe, QC J2S 3H5

. 1400 des Cascades,Saint-
=" Hyacinthe, QC J2S3H5

@ 450-768-3977

Ii, laliyatraore60@gmail.com
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Hollywood's Influence on the Political
Landscape. A Century in Review

By Kadrolsha Ona Carole

For over a century, Hollywood has stood as one
of America's most potent cultural forces.
Through film, television, music, and celebrity
influence, the entertainment industry has
significantly shaped public opinion, inspired
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social movements, and impacted political
discourse—not only in the U.S. but globally.

The Power of Storytelling

Hollywood's primary political tool s
storytelling. Movies and TV shows can
illuminate complex issues in ways that
speeches and policy papers struggle to
achieve. From civil rights to environmental

issues, entertainment media
frequently weaves narratives that
encourage audiences to critically
engage with significant topics.
Personal stories can humanize
political matters, allowing viewers to
connect emotionally with characters
facing challenges that echo real-
world debates.

Celebrity Voices in Public Debate
Celebrities in Hollywood have
become impactful voices in political
discussions.  With  millions  of
followers across social media, actors,
musicians, and directors possess
platforms rivaling traditional news
outlets. Many use their influence to
advocate for causes, encourage voter
participation, and promote charitable
endeavors. While some argue that
celebrity opinions should hold no
more weight than those of ordinary
citizens, the visibility of public
figures often ensures that their
political viewpoints garner
significant media attention.

Political Fundraising and Campaign
Support

Hollywood has a long-standing role
in political fundraising. Major
campaigns frequently rely on
entertainment figures who host
events, provide financial support, or
help attract media attention.
Celebrity appearances at rallies can
boost voter engagement, particularly
among younger audiences,
highlighting the symbiotic
relationship between politics and
entertainment.

Social Media and the Digital Age

The advent of social media has
dramatically amplified Hollywood'’s
political clout. Today, a single post
can reach  millions instantly,
transforming  entertainers  into
powerful media brands. Political
messages and calls for civic action
can circulate globally at
unprecedented speeds, enhancing
the effectiveness of their influence.
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Cultural  Influence Beyond
Elections

between entertainment and politics. https://www.queenoftheparanormal.com

Watch KO on Hollywood Entertainment News

Visit KO's sites: https://www. 1V alongwith KO on the Go! A super cool travel

: | -
hollywoodentertianmentnews.com show! https://www.youtube.com/
7 @hollywoodentertainmentnews-

Hollywood's impact stretches
beyond elections, helping shape
cultural norms and societal
values. Films and TV shows
reflect and, at times, challenge
changing  attitudes  towards
pivotal issues. Through their
storytelling, entertainers can
subtly influence how audiences
perceive the world.

Criticism and Controversy

Despite its positive
contributions, Hollywood faces
criticism for its potential to wield
disproportionate influence.
Some argue that the
entertainment industry favors
specific political viewpoints
while sidelining others, raising
concerns about media influence
and political representation.

A Global Reach

Hollywood's influence
transcends American borders,
making its cultural exports
significant worldwide. Political
themes in entertainment
resonate internationally,
affecting discussions in varied
contexts. As streaming services
expand, Hollywood’'s role in
shaping perceptions and
initiating political dialogue is set
to remain substantial.

KO's Thoughts:

Hollywood's relationship with
politics is complex and evolving.
Through  varied  avenues—
storytelling, celebrity advocacy,
social media, and global
distribution—it continues to
shape public discourse
meaningfully. As a powerful
participant in the political
landscape, Hollywood
exemplifies the often close ties

Ona Carole,
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| love being in the Talent industry, | started
modelling in 2018, became an actress in 2019
and started my business Talent Image
Entertainment Ltd November 2019 and have
loved the constant growth of the business, we
are now Multi Award Winning. | have always
loved to read and write and so as a sudden
traumatic experience hit my family through
neighbours harrassement | wrote my book The
Naked Truth which was released in january
2026.

| have many clients, collea\gues & associates
worldwide with all ranges of Talent.

| am an events manager and have arranged
three events so far which have been extremely
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2023

OUTSTANDING HUMANITARIAN SERVICE
AWARD.

SOET CO0E: 04-05-05

successful and looking forward to arranging
another one for my book signing later this year.

| have been to Palace Of Westminster twice,
once to give a speech about my business and
the second for Elite Women Collective
Networking Group Event which you can find on
my social media.

| have won multi awards with PANACHE
GLOBAL ENTERTAINMENT AWARDS & WOMENS
BUSINESS CLUB and awarded multiple times
for my photography.

Photos Credits: Drawing the Light, Eddie
Stringer, Tony Haw
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Litetime Achievement Award

FINALIST 2025

Pre '.-|'|'|-c'-\.‘| to

Lisa Kate Richardson

Talent Entrepeneur

Avsla Do Sours

SOME TRUUTHS ARE WRITTEN

™ TEARS avp SCARS.

@Etalentimageentertainmentitd
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My name is Liza Crilly Tyner of
Namli InConpany Photography
and | have built my journey in
photography around a clear and
evolving vision: to create
images that feel raw, emotional,
and deeply human, while still
carrying the presence of high-
end, editorial artistry. As a
professional photographer
based in Southern California
with  over 15 years of
experience, my goal is not just
to capture beautiful photos, but
to build a legacy through
storytelling—focusing on
confidence, connection, and
authenticity in every person |
photograph. | am especially
drawn to family, portrait, and
boudoir photography, often
working 1n natural coastal
environments where light and
emotion come together in an
organic way. At the same time, |
continue to push my creativity
by exploring high fashion,
fantasy, and luxury editorial
styles, blending realism with
imagination in a way that feels
intentional and real.

Through  Namli  InCompany
Photography, | have developed a
strong and recognizable brand
identity that reflects both
elegance and emotional depth. |
have created campaigns,
promotional materials, and full
ad systems that  mirror
magazine-level quality, while
also collaborating with a wide
range of clients and notable
individuals. These
achievements represent not
onle/ my experience, but my
ability to turn vision into
something consistent, powerful,
and marketable.

My dreams are centered on
growth—both creatively and
professionally. | want to elevate
my brand to stand alongside
high fashion publications and
major creative platforms, while

still staying true to the
authenticity that defines my
work. | am passionate about
meeting new people,
working with new models,
and creating images that
help others see themselves
as confident, strong, and
seen. | also recognize the
challenges | face, from

balancing realism with high-
fashion polish to maintaining
consistency across my brand
while growing a business.
But those challenges
continue to shape me, refine
my skills, and push me closer
to the legacy | am
determined to create.
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My name is Liza Crilly Tyner of Namli
InConpany Photography and | have built my
journey in photography around a clear and
evolving vision: to create images that feel raw,
emotional, and deeply human, while still
carrying the presence of high-end, editorial
artistry. As a professional photographer based
in Southern California with over 15 years of
experience, my goal is not just to capture
beautiful photos, but to build a legacy through
storytelling—focusing on confidence,
connection, and authenticity in every person |
photograph. | am especially drawn to family,
portrait, and boudoir photography, often
working in natural coastal environments
where light and emotion come together in an
organic way. At the same time, | continue to
push my creativity by exploring high fashion,
fantasy, and luxury editorial styles, blendmg
realism with imagination in a way that feels
intentional and real.

Through Namli InCompany Photography, | have
developed a strong and recognizable brand
identity that reflects both elegance and
emotional depth. | have created campaigns,
promotional materials, and full ad systems

that mirror magazine-level quality, while also
collaborating with a wide range of clients and
notable individuals. These achievements
represent not only my experience, but my
ability to turn vision into something
consistent, powerful, and marketable.

My dreams are centered on growth—both
creatively and professionally. | want to elevate
my brand to stand alongside high fashion
publications and major creative platforms,
while still staying true to the authenticity that
defines my work. | am passionate about
meeting new people, working with new
models, and creating images that help others
see themselves as confident, strong, and seen.
| also recognize the challenges | face, from
balancing realism with high-fashion polish to
maintaining consistency across my brand
while growing a business. But those challenges
continue to shape me, refine my skills, and
push me closer to the legacy | am determined
to create.

Photos Credits: https://www.instagram.com/
sarah.nicole.lottinville/
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Photographer - Liza Crilly Tyner
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QUELLE QUE S0IT LA RAISOND'UNE
TRANSACTIONIMMOBILIERE,
UN ACCOMPAGNEMENT PROFESSIONNEL
EST VOTRE GARANTIEI
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Kenricia Hotel

Nightly - Weekly Rates
Extended - Seasonal Stay
Downtown Kenora
Lakeview Rooms

All Inclusive Services

155 Main Street Kenura On PQN 1T1
KenriciaHotel@gmail.com (807) 464-3333
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KELLY DESCAMPS

Courtiere immaobilier résidentiel

214 BOS 6235

kelly.descamps(@remax-quebec.com

835 Bd Saint-Joseph E
MHII’I"-'-EH QC H2J 1K5
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My name is Sarah Nicole Lottinville. Although,
| look a little younger, | am currently 37 years
old. | started the modeling and acting world
relatively late, comparatively speaking. But |
have big dreams. One day | want to model for
Victoria ~ Secret...  Sports Illustrated...
Inked...Glamour...Glitz and their respective

"
.l—"'
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magazines. | love doing photoshoots and feel
like | have really found my lane. Going to
various locations has been a dream come true
in it's own as I've always wanted to travel and,
even though I'm starting only in surrounding
areas, it feels like I'm where | am supposed to
be. My goals are to become signed with either

one agency or several, both for modeling and
acting and be able to live by my dreams and
lasting passions. Over the last year | have gone
on over 20 photoshoots and have many more
lined up for the next couple of weeks. | hope to
continue to grow and find new ways and other

people who will help challenge me and push
me onto higher levels. | would love to both be
a part of your team, and add you onto mine.
With love, Sarah Nicole Lottinville

Photos Credits: Edwin Barrera
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YAYA CAFE - un coin de confort ol
I'essence de |'Algérie fusionne avec
une ambiance chaleureuse. Pour ceux
en quéte d'un havre nostalgique, notre
cafe offre une escapade sensorielle
unigue. Découvrez un espace
accueillant, ideal pour le teletravail,
ou chague moment devient une
parenthése de bien-&tre, unissant
modernité et souvenirs intemporels
dans une tasse de café. Bienvenue &
YAYA CAFE, votre refuge nostalgique
pourle travail et le plaisir.

(438) 370 1267

yayacalemtl@@gmail.com

3251 Rue Jean-Talon E,
Montreal, QC, H2A 1\W2

{yayacafemitl
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The photographer is
Jimmy Grande. His ig is
therealjimmygrande
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The photographer is doubleedphotography
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